
Business A/T 
 
Students will study the management of 
resources and the provision of goods 
and services, as well as the complexities 
of operating enterprises at the local, 
national, and global levels. They investi-
gate ethical practices, including social 
responsibility and sustainability enabling 
them to engage with the world as re-
sponsible citizens and businesspeople. 
Students develop their knowledge and 
understanding of business structures. 
They develop an understanding of the 
principles and methods of marketing 
and advertising as central to business 
activity.  
 
Students develop the knowledge, under-
standing and skills to make business 
plans for specific contexts and markets. 
They develop an understanding of busi-
ness leadership principles, and the ethi-
cal and regulatory contexts in which 
leadership occurs. 
 
Overall, they develop the capacity to 
make informed business decisions for a 
range of business environments. Stu-
dents develop the skills to think critically 
to create solutions to business problems 
individually and collaboratively. They 
will research, analyse, and synthesise 
information to justify their position with 
persuasive, logical and coherent argu-
ments. They will consider ethical, sus-
tainable, and financial factors from local, 
national, and global perspectives. 
 
Course Patterns 
 
There are four standard units offered 
within the course, each of a semester 
duration. There are also half semester or 
term units which allow for flexible exit 
and entry.  
 
This course is non-sequential and there 
are no prerequisites and no compulsory 
units. All units can be studied as A or T. 
 

Units 
 
Unit 1: Business Opportunities 
Students investigate the nature of busi-
nesses formed in response to economic, 
social, regulatory, local, national, and 
global contexts. They critically analyse 
business responses to the opportunities 
and challenges offered by the contempo-
rary world, including a social enterprise, 
a First Nations Australian enterprise and 
an enterprise operating in the Asia-
Pacific region. Students develop skills in 
communication and planning to support 
collaborative problem solving and project 
work. They refine their capacity to ana-
lyse numerical data that supports busi-
ness decisions.  
 
Unit 2: Business Marketing 
Students critically analyse case studies of 
marketing campaigns, including social 
enterprise marketing. Students develop 
skills in digital and social media to sup-
port the creation of marketing campaigns 
and business solutions derived from prin-
ciples and theories. Students refine their 
creativity, teamwork, and communica-
tion skills in the collaborative analysis of 
marketing problems and creation of mar-
keting solutions.  

Unit 3: Leading a Business 
Students critically analyse case studies of 
business leadership from contemporary 
local, national, and global businesses. 
They evaluate contemporary manage-
ment practices considering emerging 
challenges and opportunities, and in the 
context of intercultural, ethical, and reg-
ulatory requirements. They refine critical 
thinking and mathematical skills needed 
to undertake budgeting and financial 
analyses of enterprises and propose via-
ble solutions.  
 
Unit 4: Business Finance and Planning 
Students investigate concepts and meth-
odologies of finance and entrepreneur-
ship that underpin business planning, 
including procurement. Students critical-
ly analyse case studies of business fi-
nance and planning in small, medium, 
and large businesses. They evaluate fi-
nancial practices for different types of 
business organisations, including social 
enterprises.  
 
Unit 5: Independent Study  
Students must have studied at least 
THREE standard 1.0 units from this 
course.  
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